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2022: 5.3 million
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Strong Performance in 2022
The Charleston region’s travel and hospitality 
industry enjoyed remarkable success in ‘22. 
The county and every submarket exceeded 
‘21 in all hotel performance metrics. A slower 
start to the year due to omicron and sluggish 
business travel resulted in some submarkets 
finishing ‘22 just shy of pre-pandemic levels in 
rooms sold and/or occupancy. However, aver-
age daily rate (ADR) growth was impressive 
and more than offset any dips in demand. 
The Charleston area exceeded S.C., the South 
Atlantic region and the U.S. in occupancy 
and ADR. 

If ‘21 was the year of leisure recovery, ‘22 
marked the return of business and group 
travel. Area submarkets that rely heavily on 
business travel gained momentum from the 
spring months forward. One indicator was 
increased weekday demand, which is often 
tied to a boost in transient and group busi-
ness travel.

Compared to ‘21, the county enjoyed an 
increase of 8% in room nights sold, 7% in oc-
cupancy, 11% in ADR and 19% in revenue per 
available room (RevPAR). Compared to ‘19, 
the county was up 4% in room nights, down 
2% in occupancy, up 19% in ADR and up 16% 
in RevPAR. 

Consistent with national trends and local 
patterns noted in previous quarterly reports, 
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vacation rental demand in island communi-
ties started returning to more typical sea-
sonal patterns. Occupancy was lower than 
‘21’s record-setting pace but remained above 
pre-pandemic levels. Additionally, rates con-
tinued to increase, and average stay values 
were at or ahead of ‘21 results.

Many area attractions, tour companies and 
retailers reported robust visitation and/or reve-
nue in ‘22, exceeding an already-impressive ‘21.

Looking Ahead
Headwinds including economic concerns and 
workforce issues remain, but consumer con-
fidence in and prioritization of travel persist. 
According to a Smith Travel Research survey 
of hotel operators, respondents are “most 
worried about cost and the availability of labor. 
They are most optimistic about increased guest 
spending and leisure and bleisure travel.”

This opinion was reinforced in Will Feuer’s 
February Wall Street Journal article. He noted 
travel companies are predicting another bus-
tling year, “and industry executives say there 
is little sign of a travel slowdown coming.” 
Tripadvisor CEO Matt Goldberg commented, 
“‘Travelers are protecting the discretionary 
spend in travel at the expense of other dis-
cretionary categories.’”

Expedia Group’s Q4 ‘22 Traveler Insights 
Report indicated eight in 10 consumers intend 

to take a leisure trip this year, and over 50% 
plan on two trips. Additionally, 46% of con-
sumers said travel is more important to them 
now than it was pre-pandemic.

Locally, there is some expectation leisure 
demand will plateau and return to more typ-
ical pre-pandemic levels in ‘23. That said, 
consumer emphasis on experiences, increased 
prevalence of blended work and leisure trips, 
continued growth in group travel, air service 
development, and the region’s diverse attri-
butes position the Charleston area well. 

Air Service Record
On the heels of Charleston International (CHS) 
eclipsing pre-pandemic volumes and setting a 
record for passengers in ‘22, continued air ser-
vice development has resulted in seat capacity 
increasing over 30% for the first six months of 
‘23 compared to ‘19. This makes CHS one of 
the top five fastest-growing airports in the U.S.
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Group Sales Activity

CITY OF NORTH CHARLESTON
Q4 2022 VS Q4 2021 & 2019
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From October to December ‘22, Explore Charleston’s group sales 
team generated almost 400 leads for the region, a 15% year-over-year 
increase in countywide leads. Leads also exceeded the same period 
in ‘19 across all submarkets.

The leads include group sales, sports events, weddings and bus tours. 
During the fourth quarter, 40 leads converted to contracted definite 
business. While this represents fewer converted leads compared to 
the same period in ‘21, the $132 million estimated economic impact 
of the confirmed groups is on par with ‘21.

According to US Travel, forward- looking group travel indicators 
continue to improve and meeting planners’ optimism is improving. 
Almost 60% of planners are more optimistic for their meetings than 
in the fall (23%). And more than two-thirds (67%) expect to plan more 
in-person meetings in ‘23 than ‘22.

Business travel and group sales are critical components of a healthy 
and sustainable visitor industry. As we move through early ‘23, the 
sales team continues to see positive activity for properties regionwide. 
Consistent with previous reports, the pace of ‘24-’25 inquiries bodes 
well for the Charleston area.
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